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AVIATION MARKETING: CHALLENGES AHEAD

* 'social' pace to create brand equity.

« Manoeuvre to hold customers.

* Analytics — an "altimeter' for the airline business.

« Changing the course in revenue generation.

* Increased focus on the regulatory and standardization route.
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Technology

Digital Media

Promote awareness

Influence Customers Earlier in Their Journey

Target key segments
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INTERESTED IN
BUSINESS CLASS DEALS?

Join our privileged travelers club. Be the very first to Just a sneak peak...

receive notifications about our secret sales. Take the DU bal 209
full advantage of SkyLux Travel newsletters and grab
the best seats.
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Go further with our new partner,
IndiGo

Thanks to the Qantas and IndiGo partnership, you can enjoy more

connections to Australia from 11 popular destinations out of Delhi

and Bengaluru (Bangalore), including Mumbai, Goa, Kolkata and

more. Plus, you can earn and redeem Qantas Points on all

codeshare IndiGo flights.”
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* Airport Ownership Transition

* Airport Cities, Aerotropolis

* Location-based Services

* Consolidation

* Digital Security

* Self Operation

* Traffic Growth

* Integration and Standardization
* Digital Transformation

* Green Airports



AIRPORT MANAGEMENT: TRENDS and
DEVELOPMENTS

* Eco system of communities.

* Information complexity Management.
* Smarter Airport Management.
* Privatization- Models(Contract/Long term lease/ Sale- BOT/LDO).

* Change Management- Increased operating efficiency, Additional
operating revenues, Improved customer amenities, Green field
Airports.



Future of Aviation Marketing

* Emerging Technologies

* Changing consumer behavior

e Sustainability Efforts

* Digital Platforms and Online presence

* Personalized Experiences
* Brand Differentiation
* Impact of Global Events



AIRPORT AND AIRLINE INDUSTRY TRENDS
NOW

* Returning growth.
* Creating a touchless customer experience.
e Continuing sanitation protocols.

* Improving cross-industry data management-predicting future
disruptions, embarking on better flight paths, understanding flight
operation patterns.

* Increasing use of self-driving vehicles.

e Continuing to see shifts in travel habits-business travel,
workcations/staycations.

e Developing better customer-facing apps.
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Focus On Cleanliness

MODERN AIRCRAFT ENHANCED CLEANING

The importance of state of the art aircraft as a part of the customer
experience fade in the light of deep cleaning procedures that ensure
hospital-grade sanitisation for passengers' peace of mind




Pathogen-Free Air

COMFY SEATS HEPA FILTERS
N Z
\ 2\ Z

Passengers are paying less attention to physical comfort on board and
more to the air they breathe in - they want to be sure it is virus-free



Preventive On-Board Measures

MEALS MASKS

In-flight service has evolved. Meals are now pre-packaged or
eliminated completely to encourage and promote the wearing
of masks as much as possible.




Re-Thinking The Network

GLOBAL NETWORK AIR BRIDGES

7("".

Before COVID-19, flying was like taking the bus or train, and it could
take you anywhere you wanted anytime. Now, airline schedules are
severely limited to air bridges and travel bubbles.



Re-Thinking Brand Partnerships

BRANDED
PARTNERSHIPS

9,

CLEANLINESS
PARTNERSHIPS

\Pre-pandemic, it was common to spot airlines partnering with Disney
or Hertz to increase brand reach. Now, airlines are partnering with the
likes of Clorox, Lysol and Dettol to re-build brand trust.







Qatar Airways

Leading the
recovery of global
travel




Brain storming...




Go through the leading airlines digital content and develop a digital
strategy....
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